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DEPARTMENT OF FASHION COMMUNICATION AND PUBLISHING / JOURNALISM
COURSE TITLE: FASHION, MEDIA, AND CULTURE

COURSE CODE: FTFCFM300; CPJLFM300Z2ZZz

3 semester credits

1. DESCRIPTION

This course examines the context in which the Italian fashion system was born. Topics begin from the
evolution of fashion from the post-WWII period to the present and address the role and influence of
media and culture on factors such as economic and social status, the arts, and other issues that
influenced fashion. Students explore fashion's connection to identity, body, politics, gender, ethnicity,
sexuality, class, and how fashion and media are interrelated with these aspects of culture.

Course projects and activities will contribute with the journalism activities of Blending, the magazine of
the University campus press Ingorda.

2. OBJECTIVES
Upon successful completion of this course, students will:
e Develop personal critical opinions regarding the evolution of style and contemporary fashion
industry.
e Analyze the interplay of globalization, local identity, and cultural exchange within the fashion
industry.
e Explore the relationship between fashion, art, and design, and their representation in media.
e Gain a general understanding of the media phenomenon and how it has affected the
contemporary fashion industry.

3. REQUIREMENTS
There are no prerequisites for this course.

4, METHOD

This course consists of lectures, class discussions, projects, and interaction with the local community.
Mediums for instruction used will include, but are not limited to, interactive and hands-on activities
which challenge thought processes, integrate relevant academic sources, may include multimedia
references, propose creative problem-solving, and other appropriate forms of delivery as deemed
appropriate to the course’s purpose.

5. TEXTBOOK - FURTHER READINGS - RESOURCES
TEXTBOOK (Copy available at the university library):

e English, Bonnie and Munroe, Nazanin Hedayat. A Cultural History of Western Fashion: From
Haute Couture to Virtual Couture, Bloomsbury Publishing, 2022.
The textbook is mandatory for course participation and completion. Where applicable additional
materials may be provided by the instructor.



FURTHER READINGS
o DPaulicelli, Eugenia. "Fashion: the cultural economy of Made in ltaly." Fashion Practice 6.2

(2014): 155-174.

LIBRARY

Course participants may access the campus library. Please consult the library site for resources such as
collections, borrowing, scanning and wifi connection, and research:
heeps://www.auf-florence.org/Library/the-library/

6. COURSE MATERIALS
No additional course materials are necessary.

7. COURSE FEES

Course fees cover course-related field learning activities, visits, and support the instructor's teaching
methodologies. Book costs are not included in the course fee. If this course requires a fee, the exact
amount is communicated prior to enrollment.

8. GRADING AND EVALUATION & ATTENDANCE
10% Attendance

10% Participation

20% Assignments

15% Midterm Assessment

25% Final Exam

20% Final Paper

The above grade breakdown percentages reflect the grading scale standards in the “Grading and
Evaluation System” section of the catalog.

Attendance

Class participation is mandatory. Based on the hours defined in the Academic Catalog’s attendance
policy, students may miss up to 2 class encounters delivered as lecture hours. A third absence constitutes
a course failure.

Please note that absence hours may vary according to the learning methodology, as per the academic
catalog policy on credit hours: https://catalog.auf-florence.org/standard regulation

9. EXAMS / PROJECTS / ASSIGNMENTS

Midterm Assessment: The midterm assessment accounts for 15% of the final course grade. Please note
that the assessment consists of an online submission via the course portal. The format includes short
definitions and open questions relating to the authors, content and style of the texts discussed in class.
Final Exam: The final exam accounts for 25% of the final course grade. Please note that the exam is
held in person on Lesson 11. The format includes short definitions and open questions relating to the
authors, content and style of the texts discussed in class. The final exam is cumulative.

Final Paper: The final paper accounts for 15% of the final course grade. For additional details, please
refer to the course portal.

Assignments: This course requires at least 3 assignments as per the course outline in the syllabus.
Further details are provided in the course portal.

10. COURSE OUTLINE



Lesson 1

Meet

In class

Lecture

Intelligent Forms of Life on the Planet Fashion.
An Overview on the Most Common Stereotypes of the Fashion World.

Objectives

Identify at least three prevalent stereotypes within the fashion industry.

Gain an understanding of how common stereotypes in fashion are portrayed and
reinforced in media and popular culture.

Be able to critically evaluate the impact of fashion stereotypes on individuals and
the broader perception of the industry.

Readings/
Assighments

Read: English, A Cultural History of Western Fashion: From Haute Couture to
Virtual Couture, Chapter 1
Assignment #1 assigned, due by next class meet:

o Identify at least three prevalent stereotypes, illustrate their reinforcement
through media and popular culture, and critically evaluate their impact on
individuals and the industry's broader perception. This can be submitted as
either an analytical essay or a multimedia presentation.

Lesson 2

Meet In class

Lecture Image of Fashion: 1920’s Photography.
How It All Started: Edward Steichen's Stylish Portraits.

Objectives Identify the key characteristics of fashion photography in the 1920s.
Gain an understanding of Edward Steichen's significant contributions to the
development of fashion photography.
Gain knowledge of how Steichen's portraiture influenced the portrayal of fashion
in the 1920s.
Understand the historical context and cultural impact of 1920s fashion
photography.

Readings/ Read: English, A Cultural History of Western Fashion: From Haute Couture to

Assighments

Virtual Couture, Chapter 2

Lesson 3
Meet In class
Lecture History: The Birth of Italian Fashion.
Focus on Main Designers Elsa Schiaparelli and Coco Chanel (Pitti Palace).
Objectives Identify the key historical factors that contributed to the emergence of Italian
fashion as a distinct global entity.
Be able to compare and contrast the design philosophies, signature styles, and
lasting legacies of Elsa Schiaparelli and Coco Chanel.
Understand the significance of the Pitti Palace as a historical venue for the
showcasing and development of Italian fashion.
Understand the broader cultural and economic impact of Italian fashion's birth.
Readings/ Read: English, A Cultural History of Western Fashion: From Haute Couture to

Assighments

Virtual Couture, Chapter 3
Assignment #2 assigned, due by next class meet:
e Investigate the historical factors that led to the rise of the Italian fashion
and examine the Pitti Palace's pivotal role in Florence. Finally, create a
concept map analyzing the broader cultural and economic impact of this




significant period in fashion history.

Lesson 4

Meet In class

Lecture Fashion and Spectacle/ Mass Media and Runway Presentation.

Objectives Learn how runway presentations have evolved from simple showcases to elaborate
spectacles influenced by mass media.
Understand the role of mass media (e.g., television, social media, photography) in
disseminating, interpreting, and amplifying fashion shows globally.
Gain an understanding of how the "spectacle” of the runway presentation and its
media portrayal impact brand image, consumer desire, and industry trends.

Readings/ Read: English, A Cultural History of Western Fashion: From Haute Couture to

Assignments Virtual Couture, Chapter 4
FINAL PROJECT OVERVIEW.

Lesson 5

Meet In class

Lecture The Model Image: the Supermodels and Back to Reality.
Study the Changes of the Image of Beauty in Fashion and Media.
Focus on: Gianni Versace and Calvin Klein Show

Objectives Analyze the cultural and commercial impact of the "supermodel” phenomenon in
the late 20th century.
Compare and contrast the idealized "beauty image" promoted by the supermodels
with the shift towards a more "realistic" or "minimalist" aesthetic.
Understand how the evolution of the model's image, from aspirational supermodel
to more relatable figures, reflects broader societal changes in perceptions of beauty,
body image, and celebrity.

Readings/ Read: English, A Cultural History of Western Fashion: From Haute Couture to

Assighments

Virtual Couture, Chapter 5
MIDTERM ASSESSMENT ASSIGNED, due prior to next class meet.

Lesson 6

Meet In class

Lecture Rebellion Designers and the Punk Inspired Chaos Couture.
Focus on: Vivienne Westwood.

Objectives Understand how Vivienne Westwood utilized punk aesthetics and rebellious
ideologies to challenge conventional fashion norms and create "chaos couture.”
Evaluate the cultural significance and lasting impact of Westwood's punk-inspired
designs on the broader fashion industry and youth subcultures.

Readings/ Read: English, A Cultural History of Western Fashion: From Haute Couture to

Assighments

Virtual Couture, Chapter 6

Lesson 7

Meet In class

Lecture 20th Century Designers: the Identity of Designers.
Overview on the Crucial Historical Step that Turned Tailors into Designers.
Focus and Video on: Valentino.

Objectives Analyze the key historical and societal developments in the 20th century that

transformed the role of the "tailor" into the celebrity-driven "fashion designer."




Understand how designers established a unique brand identity and creative vision,
moving beyond mere craftsmanship to become influential arbiters of style.

Understand signature aesthetic and business strategies of Valentino as a case study
for understanding how 20th-century designers cultivated a powerful personal and

brand identity that shaped global fashion.

Readings Read: English, A Cultural History of Western Fashion: From Haute Couture to
Virtual Couture, Chapter 7
Assignment #3 assigned, due by next lesson:

e Analyze the historical factors driving the transformation from “tailor” into
the influential “fashion designer” and how designers built unique brand
identities.

Lesson 8

Meet In class

Lecture Trademarks and Logo-mania.

Objectives Define "trademark" and explain its legal and commercial significance within the
fashion industry.
Analyze the historical and cultural factors that led to the rise and fall (and
resurgence) of "logo-mania" in fashion.
Evaluate the impact of prominent branding and logo usage on brand identity,
consumer perception, and the overall economics of the fashion market.

Readings Read: English, A Cultural History of Western Fashion: From Haute Couture to
Virtual Couture, Chapter 8

Lesson 9

Meet In class

Lecture The Style Engine and the Italian Fashion System.

Objectives Identify the core components and key players that constitute the unique “Italian
fashion system.”
Analyze how this interconnected system acts as a “style engine,” driving
innovation, craftsmanship, and trendsetting on a global scale.
Evaluate the distinctive features and enduring impact of the “Made in Italy” ethos
within the global fashion landscape.

Readings Read: Paulicelli, Fashion: the cultural economy of “Made in Italy.”
FINAL PAPER DUE

Lesson 10

Meet In class

Lecture The Power of the Press: Analyze the Impact of Media on the Contemporary
Fashion Industry.
Overview on: The Internet Revolution and the Fashion Bloggers.

Objectives Analyze how the Internet Revolution has fundamentally reshaped the dynamics of

fashion communication and consumer engagement within the contemporary
industry.

Learn the significant influence of fashion bloggers and digital influencers as new
arbiters of style and trend-setters.

Understand how brands leverage and adapt to the rapid dissemination of
information and imagery through digital media to maintain relevance and drive
sales.




Readings Read: English, A Cultural History of Western Fashion: From Haute Couture to
Virtual Couture, Chapter 11

Lesson 11 Final Exam

Meet In class

Lecture FINAL EXAM




