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Courses taught in Spanish 
 
Elementary Spanish Language and Culture  
SPAN A1 – 3 Credits, Available Session 1 or 2 
Spanish Language. Among the many objectives, after completion of this course, the student will able to: 

• Produce simple sentences, 
• Ask and answer questions about him/herself, about others, and about things s/he has or needs, 
• Produce simple statements concerning his/her needs or usual subjects and to answer questions of this 

type when they are directed to him/her, 
• Use culturally appropriate non-verbal communication. 

 

Upper Elementary Spanish Language and Culture  
SPAN A2 – 3 Credits, Available Session 1 or 2 
Spanish Language. Among the many objectives, after completion of this course, the student will able to: 

• Use frequent polite structures, speak in short social exchanges, describe what s/he does at work or in 
his/her leisure time, arrange an appointment, 

• Ask for information in different situations (in shops, banks, travel agencies...), 
• Describe personal experiences in the past. Describe objects and places. 
• Explain what s/he likes or prefers. 

 

Intermediate Spanish Language and Culture  
SPAN B1 – 3 Credits, Available Session 1 or 2 
Spanish Language. Among the many objectives, after completion of this course, the student will able to: 

• Tell detailed accounts that occurred in the past 
• Understand the main ideas in semi-complex Spanish debates, 
• Justify an opinion in informal debates, 
• Ask for specific information, complain, ask for an explanation 
• Give detailed instructions about how to do something. 

 

Upper Intermediate Spanish Language and Culture 
SPAN B2 – 3 Credits, Available Session 1 or 2 
Spanish Language. Among the many objectives, after completion of this course, the student will able to: 

• Tell detailed accounts of events that occurred in the past 
• Speak in detail about future and possible future events 
• Argue and communicate effectively in a speech, 
• Explain his/her point of view about current issues arguing all of the points and counter-points. 
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Elective Courses taught in English 
 
Architecture and Urban Design: The Barcelona Example 
ARCH 301 – 3 Credits, Available Session 1 or 2 
Architecture / Art. This course takes an analytical look at the present-day cosmopolitan city of Barcelona 
politically, economically and socially and looks back through over 2000 years of history to see how it has taken 
shape. This course will reflect on the definitive events in the history of Barcelona and how they have shaped 
today’s society. Special attention will be focused on its urban development and its reflection in how we 
interact with the city today. We will determine which historical events most impacted the transformation of 
this Catalan capital city’s physical, architectural and cultural heritage, and discuss the importance of its 
location in the Mediterranean. 
 

Contemporary Spanish Society: From Dictatorship to Democracy 
SPAN 350 – 3 Credits, Available Session 1 or 2 
History. Why are Spaniards currently exhuming mass graves of the Civil War? How can the country tolerate an 
unemployment rate of 20 percent? Why has Catalan and Basque nationalism dominated politics for decades? 
Why does a country with a historic reputation for machismo boast such progressive laws on gender and gay 
marriages? How come political corruption remains so prevalent? This course examines political and social 
issues relevant to Spaniards today. It begins by discussing recent history in order to contextualize the major 
themes of the past few decades. It then moves to those subjects that emerged out of the transition to 
democracy – regionalism, terrorism, and linguistic pluralism – and still account for many of the peculiarities of 
Spanish politics. The second half of the course analyzes “Spain’s Second Transition” under José Luis Rodríguez 
Zapatero by focusing on immigration, Islamic fundamentalism, foreign policy, gender and family relations, 
historical memory, political corruption, and the economic crisis. The course is multi-disciplinary, consisting of 
a mixture of readings from political science, history, and cultural studies. Each session will consist of a lecture 
and a class discussion. 
 

Cross Cultural Psychology and Early Childhood Development 
PSY 320 – 3 Credits, Available Session 2 
Psychology. Psychology has conventionally situated itself as universally applicable science, however, it can be 
described as a “modernist” and European-American phenomenon. This course explores the cultural aspects 
of psychology, examining how biology, psychology, and culture interact in the context of contemporary 
Spanish and North American societies. One of the key contributions of cultural psychology is thematizing the 
different filters that moderate how psychological phenomena are understood. These filters, which operate at 
both conceptual and epistemological levels in large part circumscribe how psychology is studied and applied. 
This course will provide a conceptual foundation for the understanding of psychology and culture, with a focus 
on human development, the self, intergroup relations, and cross-cultural communication. The study abroad 
experience will be used to experientially examine and apply the material covered in class. Finally, wider 
application of the material in the context of mental health and its care will be explored. 
 

Psychology: The Power of Persuasion  
Persuasion – 3 Credits, Available Session 1   
The power of persuasion and the psychology behind it. This course provides students with a solid grounding 
in theories, principles, and strategies of social influence as they apply to everyday contexts in which influence 
attempts take place. Students should gain familiarity with findings from empirical investigations on 
persuasion, social influence, and compliance gaining, and will learn about strategies and techniques of 
persuasion relating to a wide variety of real-life communication contexts, situations, and cultural dimensions. 
By the end of this course students will understand Cialdini’s principles of persuasion, be familiar with cultural 
contributions to persuasion, be able to design a message utilizing principles from the theories covered in class 
and become a (more) critical consumer of persuasion messages.   
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Digital Photography 
ART ELEC – 3 Credits, Available Session 1 or 2 
This course will teach students how the camera can be used in a foreign environment as an exciting tool of 
documentary record, cross-cultural understanding, artistic expression and self-discovery. After an 
introduction to the fundamentals of photography, both traditional and digital, students will be given several 
practical assignments to photograph the city of Barcelona itself, its architecture, history, people, and rich 
culture. As they acquire new technical, compositional and critical skills throughout the course, students will 
create a portfolio of images that will both showcase and celebrate their unforgettable study abroad 
experience. 
 
Course load will include class lectures and technique-based lessons held in the classroom, combined with 
practice sessions in specific outdoor sites. Students will be introduced in class to the history of photography 
and various photographic genres such as photo-journalism, portraiture or street photography, through the 
work of well-known classic and contemporary photographers. Other activities include several field trips to visit 
photo exhibitions in art galleries and museums in the city of Barcelona. 
 
Throughout the course, students will frequently participate in group critiques and individual reviews of their 
work. They will be required to actively involve themselves in analysing and evaluating their own work and the 
work of others, in a collaborative atmosphere of constructive reflection and criticism. 
 
A digital camera SLR or a simple Point & Shoot is required. Students could use a traditional camera (film), but 
this will require an additional effort from their part. 
 
No prior training in photography is required. 
 

Great 20th Century Artists: Picasso, Dali, Miro 
AH 340 – 3 Credits, Available Session 1 or 2 
Art History. The course is centered on surrealist theory and how these theories were manifested in artistic 
works. The theories and poetry of Andre Breton and Sigmund Freud form the basis for the analysis of visual 
works by a selection of painters and sculptors but focusing on the works of Miró, Dalí and Picasso primarily, 
and how Catalonia influenced their works. Students will study both Breton’s Manifesto of Surrealism and 
Freud’s The Interpretation of Dreams Dreams and how the artists conformed to or rejected, the artistic 
tradition where their background comes from. Other questions to be explored are: 

• What level of interaction existed with international artists? 
• What elements of their personal lives were portrayed in their works? 
• What stories of Spanish and Catalan history are told through their art? 
• What elements could we find in nowadays art? 

 
The course will take advantage of the museums of Barcelona to use the city as a classroom by including some 
guided tours throughout the term. 
 

International Marketing 
MK 320 – 3 Credits, Available Session 2  
Marketing. International marketing is more than a simple application of marketing principles to more than 
one country. In a world that becomes increasingly globalized, marketing strategies become absolutely 
essential. 
Both global and international marketing are attached to each other. In one hand, international marketing 
involves the firm in making one or more marketing mix decisions across national boundaries. In the other 
hand, global marketing involves the firm in establishing manufacturing facilities overseas and coordinating 
marketing strategies across the globe. Cross cultural differences have an important role in both internal and 
external ways. 
This course provides the knowledge of the fundamental concepts of international marketing from a European 
perspective. It is organized so that each class is either a lecture or a case discussion. In this course you will 
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learn to look at international marketing problems through the lens of an analytical framework that will help 
you better understand: 

• How to anticipate and take advantage of surprising inconsistencies in the customer decision process. 
• How to evaluate the attractiveness of different markets. 
• How to manage the tradeoff between risk and information in the product development process. 
• A structure for thinking about the design and management of distribution channels. 
• Why pricing decisions are complex and how they get made. 
• How to manage an advertising campaign. 

 

Management Across Borders 
MG 310 – 3 Credits, Available Session 1 or 2 
Management / Business. The focus of the present syllabus is the analysis of how a business must adapt to 
different cultural contexts. For this purpose, we study the interaction between the culture and the company’s 
structure, processes and human resources. In this way, the student will be able to understand strategies used 
to optimize such interaction. 
 
The general objective of the course is to learn the main business practices in different cultures, through the 
analysis of the differences in various countries. This will provide the background to understand and identify 
threats and opportunities to do business in a global context. 
 
The specific objectives are as follows: 

1. To learn the general characteristics of different cultures. 
2. To understand the effect of cultural differences when doing business. 
3. To review the strategies used to optimize cultural diversity in a company. 

 
Based on the definition of culture, this course provides students a broad understanding how to deal with 
international cultural issues. The course focuses on the main approaches in intercultural management and 
cross-cultural management research (Theories of Geert Hofstede, Fons Trompenaars and Edward T. Hall). 
 

Entrepreneurship and the New Economy 
Entrepreneurship – 3 Credits, Available Session 1 or 2  
Focused on the study of the entrepreneur and the entrepreneurial start-up process. Areas of concentration 
include the search for new venture opportunities, evaluation of the viability and attractiveness of the new 
venture; determining the resources required and the sources of those resources; preparation of financial 
statements addressing cash flow, valuation and investment justifications; and the development of a business 
plan appropriate for presentation to funding sources. This course may appeal to business and non-business 
majors alike, as well as to individuals who would want to launch their own business in the future, pursue 
employment in the start-up world or work in venture capital or entrepreneurship support.  
 

Sports and Society in Spain and Catalonia 
IS 320 – 3 Credits, Available Session 1 or 2 
Sociology. This course will examine various aspects of the relationship between sport and society in Spain, 
with a particular emphasis on sports with a long tradition in Catalonia. We will examine both the impact of 
sport on Spanish society and the influence of society on the practice of sport in Spain. The course begins with 
a consideration of general theoretical questions in the study of sport before moving on to an account of the 
historical development of sports in Spain in general and in Catalonia in particular. We also examine the 
reciprocal influences of sport violence, gender, race and ethnic and national identities in Spain. 


